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Let me begin by expressing my regrets for missing this meeting; unfortunately, I’m not able to 
get to the lake until later in July this year. 

For many years, the Driftwords newsletter was a key part of BRLA communications. This year, 
the board of directors decided to re-evaluate its relevance and feasibility, and no issues have 
been published since last fall. After many years of creative and dedicated editorship, Beth 
Evans has moved on to other projects, and this has given the board the challenge of exploring 
other options for our newsletter. 

The BRLA communications strategy currently relies on three prongs: website, membership 
emails and social media. 

1. Website 
This was our first full year using our new website, and I’ve continued to find it very easy to work 
with and flexible to our needs. One of our main goals in designing this website was to provide 
value to our members by offering unique features and resources not available on the public 
pages of the website. The password to this Members’ Section is included in every receipt for 
membership payment, so hopefully you all have it. This password will change annually, after the 
AGM; please watch your emails next week for the new password for the 2017 season. 

Current features in the Members’ Section include: 
• Membership Emails - links to each email we’ve sent over the past 2 years 
• Lost & Found - a section for members to post items they have lost or found 
• Members’ Forum - a place  for members to raise topics of interest, and exchange 

comments and questions 
• Board Updates & Reports - a section where the board can post longer articles and 

reports than we’d typically include in an email or public page 
• Membership List - names only of current members of the association 

We are always looking at ways to expand the Members’ Section - for example, we’re 
considering a marketplace type feature where members could post information and 
recommendations about services in the local community. I’ve found that the Members’ Section 
hasn’t been widely used so far, and I’d really like to encourage everyone to take a look when 
you have a chance. We want to make sure that we’re giving our members something you 
actually want and find valuable. 

2. Emails 
We use a free service called MailChimp to send out emails to our members. There are currently 
383 email addresses on our main list, as more people are choosing to add more than one email 
address to their account. Our goal is to provide relevant and helpful information in these emails, 
and try to focus on giving summaries, then linking readers back to the website. 
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3. Social Media 
We have been making much more use of our three social media accounts - Facebook, Twitter 
and Instagram this year. This has been really helpful in generating interest and providing timely 
information, especially with things like Canada Day Fireworks and Cow Island Day Camp.  

I would really like to express my thanks to those who’ve contributed to our social media 
campaigns this year - Beth Evans who continues to share Facebook responsibilities with me, 
Brenda Howes who turned over her Twitter account to us this year and, new to the team, Karen 
Gowanlock who has been doing an amazing, creative job with our Day Camp communications. 
A special thanks as well to Dyan Hawkins, who continues to supply us with most of the beautiful 
photos that we use on the website. 

I'm always open to suggestions on how to improve our communications to our members, so 
don’t hesitate to contact me if you have any ideas or concerns. And I’d certainly welcome 
anyone interested in joining in and contributing to our team, whether it be helping out with our 
social media or adding some desktop publishing skills, or any of our communications.
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